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Burger King’s blunder

* Burger King has been a popular fast-food
chain serving some of America’s iconic
burgers.

* The company known for its whooper burger
happened to commit a whooping mistake on
the 8th of March 2021.

* In honor of International Women’s Day today,
Burger King’s UK Twitter account, tweeted a
‘joke’ that “Women belong in the kitchen.”
But this tweet went viral almost
instantaneously, receiving backlash in regard
to their insensitivity towards centuries of
sexism and oppression.
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Other Tweets following up

Proof this could have even fit in one tweet

Please don't use sexism as clickbait. The men in my mentions proves the
damage you're causing by doing this.

Burger King &
@BurgerKingUK

Women belong in the kitchen.

X

Unsent Tweets

b? Women belong in the kitchen.

4:01 AM - Mar 8, 2021 - Twitter Web App If they want to, of course. Yet only 20% of chefs are women.
We're on a mission to change the gender ratio in the
restaurant industry by empowering female employees with

the opportunity to pursue a culinary career. =1/ [

80K Retweets 86.1K Quote Tweets 288K Likes

\’f‘ Everyone can reply

w BEP OB oy |

8:46 am - 8 Mar 2021
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Burger King & @BurgerKingUK - 6h

Replying to @BurgerKingUK

If they want to, of course. Yet only 20% of chefs are women. We're on a
mission to change the gender ratio in the restaurant industry by

empowering female employees with the opportunity to pursue a culinary
career. #/WD @

QO 16K 11 8.9K Q 619K &

Burger King & @BurgerKingUK - 4h
We are proud to be launching a new scholarship programme which will

help female Burger King employees pursue their culinary dreams!

QO 732 T3 3K Q 351K &,

>

2,595 Retweets 191 Quotes 43K Likes 135 Bookmarks

‘ c Ryan T. Brown ::
@Toadsanime

This tweet has 22,000 retweets.

Your reply tweet has 1,000 retweets.

This is why using sexist remarks as bait is a dumb, dumb idea. The

The CompanyfaCEd Contin(IEd baCkIa.Sh (0] SOCiaI MEdia majority of people aren't seeing your positive reply. They're just seeing a

sexist comment made by a brand account.

and in the press, with many people criticizing the
campaign for being tone-deaf and poorly executed.

6:30 am - 8 Mar 2021




/4

Theories Used

As a response Burger King UK quickly deleted the tweet and issued an
apology, stating that "It was our intention to undermine an outdated stereotype
about women and reclaim the terminology, in order to raise awareness of our
new scholarship.” So, Image Restoration and Apologia.

Burger King .= - Mar 8, 2021

KING @BurgerKingUK - Follow
We hear you. We got our initial tweet wrong and we're sorry. Our
aim was to draw attention to the fact that only 20% of professional
chefs in UK kitchens are women and to help change that by
awarding culinary scholarships. We will do better next time.

Burger King

A @BurgerKingUK - Follow

We decided to delete the original tweet after our apology. It
was brought to our attention that there were abusive
comments in the thread and we don't want to leave the
space open for that.

5:41 PM - Mar 8, 2021

16.3K Reply (2 Copy link

Read 2.7K replies
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NEWS

**Customers

“*Burger King CMO

**Global News(Print and
Fernando Machado

Web)

<*Women groups
**Other Employees Srotp

: **UK news channels and
(particularly females)

media

**Shareholders and
Investors

*Social Media Followers
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Key Messages
2o Rirkiires

) |
P Burger King %

SN @BurgerkingUK Tim’s Hortons CMO: Woman. Popeyes Global CMO: Woman. BK US

CMO: Woman. BK UK CMO: Woman.

We hear you. We got our initial tweet wrong and we’re sorry. Our aim was 7:58 pm - 8 Mar 2021 from Key Biscayne, FL
to draw attention to the fact that only 20% of professional chefs in UK
kitchens are women and to help change that by awarding culinary
scholarships. We will do better next time. ﬂ Fer Machado @fer machado123 - 8 Mar 2021
<~ ' Wewillissue an apology. Because we are indeed sorry about how this

4:23 pm - 8 Mar 2021 came across. The intention behind the activity is actually good. Taking it

down would give even more attention to it. Believe it or not | deeply care
1,260 Retweets 4,929 Quotes 27.2K Likes 371 Bookmarks about dOing the right thing- Will do better nxt time.

Q 59 1 37 Q 62 il I

o Burger King % @BurgerKingUK - 8 Mar 2021
LI We decided to delete the original tweet after our apology. It was brought
to our attention that there were abusive comments in the thread and we &
don't want to leave the space open for that. A

n=

Fer Machado
(A @fer machado123

| think you are getting me wrong. | take full responsibility. | dont think we
should have tweeted that headline in isolation. Cause no one read
threads on Twitter. The intent behind this activity was diff. And itis a

Burger Klng ’s CMO Fernando shame it didn't go the way we wanted in UK.
Machado stepped in to treat the
matter and assumed responsibility.

Q 2739 1 1,646 Q 16.3K il I
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tweeting "Women belong in the
kitchen' on International Women's
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Suzanne Rowan Kelleher
Burger King gets grilled for ‘women belong in the
kitchen' tweet

* Global News
8, 2021 4:39 prr

PRWeek

Newsv In-depthv PeopleinPRv Resourcesv Eventsv Directory

TRENDING: Brand Entertainment Awards > Purpose Awards > PRWeek US Awards > Healthcare Conference + Awards > Global Awards

‘Lazy, misogynistic, inverted trolling, tone deaf’ - Burger
M eet ¢ ¢ 7¢ o) 3 N Pt » ~n’ ¥ TOQ C, Q-

25 NEWE i) ussew | smen e wiots | manl ot eine L maToe A eion S King tweet about ‘women in the kitchen’ leaves foul taste

PR professionals have cautioned brands about using provocative language about inequality — particularly on International Women's Day

following Burger King UK's controversial tweet about woman belonging in the kitchen.

by Arvind Hickmar
U.S. NEWS

Burger King's International Women's Day
campaign decried for sexism

The brand tweeted that "women belong in the kitchen" in an attempt assailed by critics to draw
attention to the male-dominated culinary world.




Social Media Reactions

All kinds of hate tweets were constantly
pouring from the general public. People
even used fash accounts to take a dig
using competitor brand names

KFC Gaming

The best time to delete
this post was immediately

after posting it. The
second best time is now.

5,169 1,403 141.7K 728

=a Dell
@agbnufc_ - Follow

“3) scott Smajor i Shameful Burger King absolutely bang out of order. On
w @Smajor1995 - Follow Women's Day no less!

4:15 AM - Mar 8, 2021

How did Burger King think THAT was a good marketing
idea? Like they tried that stupid “donating to streamers” @ 36K @ Reply (2 Copylink
thing that was awful, and now this? They need a whole new
marketing team, cause that was so tone deaf it hurt

8:50 AM - Mar 8, 2021 ®

@ 30K @ Reply (2 Copylink @M.E.M.T?

@RiriofBuj - Follow

Read 279 replies

Read 145 replies
You lost 90% of your customers already. This tweet ain’t
nice for engagement. DELETE

“A  Jon-Stephen Stansel L 4 5:51 AM - Mar 8, 2021
’ @jsstansel - Follow

9 27 @® Reply (2 Copylink
My guess is the Burger King UK Tweet was originally
conceived as the print ad on the left and forced to
work as a Twitter thread on the right.
I'm still not crazy about the print ad, but it's a bit | won't be eating at your store again thanks
better.
Further proof that print and social require different
strategies & content

P —— m Luke Metro ’

belong
in the et ‘
kitchen. The Queen: no monarch could possibly be having a

| worse day than me
@ Burger King @
If they want to, of cou‘rse. Yé

20% of chefs are women. W¢

Read 77 replies

— ChildishTalksHipHop 8 (@childish_santan) March 8, 2021

BK: Hold my whopper

6:04 PN Var 8, 2021
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Results as of May 2023

» In terms of making up Burger King did
issue an apology and removed the tweet,
which may have helped to mitigate the

negative impact on the company's
reputation.

» Additionally, as per recent reports it has

announced a campaign “Reclaim the
Fame” for which a $400 million

investment is estimated to be made.

»Burger King is selling more Whoppers

than ever before in early days of its U.S.
turnaround (CNBC, April 2023).
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THINK o

Recommendations

In my opinion the theories that BK used
were spot however, these are a few
things they should have considered to
reduce the impact -

1. THINKBEFORE YOU POST!

2. Avoid any sort of sexism especially
in the age of social media

3. Runit by female employees
internally

Apart from that the theories they
adopted were the best they could to get
out of the guck.
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THANK YOU!
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